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More than 40 media were recruited to attend the Turtle Bay 
Resort re-launch press trip from Oct. 2-5, 2014. They were 
vetted considering the caliber of their outlets and target 
markets, and nearly half of the group was A-list quality, such 
as JohnnyJet.com, HuffingtonPost.com, The Globe & Mail 
and Global Traveler Magazine. Story assignments spanned 
travel; golf; health and wellness; hospitality, travel agent and 
industry news; adventure; meetings; and family travel.  
 
From conceptualization to planning to execution, TLC PR 
handled all aspects of the trip. This included everything from 
developing a strategic plan to developing a press kit to 
selecting reporters and working with them on tailored 
itineraries to ensuring high-quality media placements. We 
were also on the ground throughout the event, coordinating 

media and answering questions, and provided extensive tracking of all 
placements and media correspondence afterward.  

Results: The press trip resulted in an unprecedented turnaround in 
media placements for the resort, with all media agreeing to coverage. 
Nearly 40 resulting placements have spanned websites, blogs, 
newspapers, magazines and social media posts. Placements have 
included high-visibility outlets such as JohnnyJet.com (with a repost on 
TravelChannel.com), HuffingtonPost.com (Comedy and Travel sections), 
The Globe and Mail, American Spa magazine, and About.com, in 
addition to TravelAge West magazine – reaching a total audience of 
more than 415 million. 


